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About Marketing AI Institute

We’re a media, event, and education 
company that has been helping leaders 
understand, pilot, and scale AI since 2016.

• 450,000+ website visitors this year


• 70,000+ contacts follow our work


• 23,000+ students for Intro to AI and Piloting AI


• 700+ attendees at MAICON 2023


• Workshops and speaking for teams and firms

www.MarketingAIinstitute.com
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About the State of Marketing AI Report



•  Fourth-annual report

•  Nearly 1,800 respondents

•  25 questions on AI adoption

•  Survey from March - July 2024 

•  Promoted via Institute audience

The Report



The Respondents

64% are director-level or above



The Respondents

82% are involved in content 
marketing (among many areas 
of marketing)



The Respondents

29% work in Professional Services: Marketing



The Respondents

88% work in B2B (or B2B and B2C)



The Respondents

51% work at firms with $10M 
or more in revenue



The Respondents

53% work at firms with 50 or 
more employees



Key Findings



AI adoption and understanding 

are on the rise.
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Q: “How would you best describe your personal use of AI tools?”



Q: “How would you classify your understanding of AI terminology and capabilities?”



The majority of marketing teams 

are now piloting or scaling AI.
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Q: “Which stage of AI transformation best describes your marketing team?”



Q: “How would you rank your confidence in evaluating AI-powered 
marketing technology?”



Saving time with AI is 

the #1 outcome desired (by far).
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Q: “What are the primary outcomes that your organization is 
interested in achieving with AI? Choose all that apply.”



ChatGPT is the most popular AI platform 

licensed in organizations.
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”Q: “Which of the following generative AI productivity platforms does your 
organization provide you a license to use? Select all that apply.”



•  ChatGPT

•  Perplexity

•  Claude

•  Google Gemini

•  Adobe Firefly

•  Canva

•  Drift

Favorite AI Tools

•  Descript

•  Grammarly

•  HubSpot

•  Jasper

•  MarketMuse

•  Microsoft Copilot

•  Writer

Q: “Do you have a favorite AI tool or platform?”



Lack of AI education and training 

is still a massive barrier.
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Q: “Which of the following do you consider barriers to the 
adoption of AI in your marketing? Choose all that apply.”



Q: “Does your organization offer any AI-focused 
education and training for the marketing team?”



Only 34% of companies have generative AI policies

(but that’s up 55% over 2023).
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Q: “Does your organization have generative AI policies which guide the use of 
AI-generated text, images, video, audio, and/or code?”



Q: “Does your organization have an AI ethics policy and/or responsible AI 
principles—either public-facing or for internal use?”



The vast majority of companies 

lack AI councils and roadmaps.
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Q: “Does your organization have an AI Council charged with developing policies and 
practices, and considering the impact of AI on the company?”



Q: “Does your marketing team have an AI roadmap or strategy that prioritizes 
AI use cases and projects for the next 1 - 2 years?”



Nearly half of respondents believe AI will eliminate 
more jobs than it creates in the next three years.
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Q: “What do you believe the net effect of AI will be on 
marketing jobs over the next 3 years?”



Q: “What percentage of marketing tasks that your 
team performs are intelligently automated to some 
degree TODAY? (i.e. AI is applied to improve the 
efficiency and/or performance of the task.)” 

Q: “What percentage of marketing tasks that your 
team performs do you believe will be intelligently 
automated to some degree in the NEXT THREE (3) 
YEARS? (i.e. AI will be applied to improve the 
efficiency and/or performance of the task.)”



Overall sentiment about AI’s impact is positive, but 
many have concerns about near-term negatives.
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Q: “How do you feel personally about AI and the impact 
it’s having on marketing, business, and society?”



Q: “What are you most excited about when it comes to AI?”

•  Efficiency and productivity

•  Innovation and creativity

•  Automation and business growth

Excited About… “The sheer ability and ease to complete tasks”


“More time for creativity and critical thinking”


“Expanded possibilities to grow existing 
businesses and jumpstart new ones”



•  Speed of change and innovation

•  Misuse and abuse of AI

•  Privacy and security

Worried About…

Q: “What concerns you most about AI?”

“I’m concerned that the company I work for will fall 
behind because they are afraid of AI”


“Deep fakes, copyright infringement”


“Data privacy, data security”



It’s clear that 

we stand at a crossroads.
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Get the Report

•  Emailed with webinar recording (next 24 hours)

•  www.StateofMarketingAI.com



Join Us at MAICON

•  Sept. 10-12 in Cleveland, OH

•  Best pricing ends TOMORROW

•  Use code STATEOFAI100 for $100 off 

www.MAICON.ai

For group rates/questions:


cathy@marketingaiinstitute.com



Q&A


