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Thanks for joining us! The webinar will begin at the top of the hour! 
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Agenda
▪ The Writing Process

▪ Ideation and Creativity

▪ The Role of Empathy in Writing

▪ AI and the Revolution of Creative

▪ Empathy and Language-AI

▪ AI’s Impact on Content Teams

▪ Final Thoughts

▪ Q&A
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The Technologist

AI and machine learning algorithms are perpetually learning, evolving and improving.
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“Machine learning is the path to more humanity 
in marketing.
We put Persado to the test in various channels, products, and services and 
are highly impressed with the results.”

– Abeer Bathia, Head of Marketing Growth and Innovation, Chase Card Services



Q&A



Thank you


