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We’ve been making AI approachable and 
actionable for marketers and business 
leaders around the world since 2016.

www.MarketingAIinstitute.com

• 400,000+ site visitors this year 

• 50,000+ leaders in database 

• 12,000+ Intro to AI learners 

• 4,000+ community members 

• 500+ Piloting AI learners in 2023 

• 700+ attendees at MAICON 2023 

• Workshops and consulting for top brands

Meet Marketing AI Institute
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Your AI Opportunity



90% of B2B buyers expect a B2C 
personalized purchasing experience.



The top priority of B2B marketers in 
2023 is increase revenue and sales.



Artificial intelligence can help.



But most B2B marketing and business leaders are entirely unprepared for AI.



What Is AI, Really?



AI is the science of making machines smart. 
— Demis Hassabis, Co-Founder & CEO, Google DeepMind



Artificial Intelligence

Machine Learning

Deep Learning
Machine learning is the  
primary subset of AI.



Artificial Intelligence

Machine Learning

Deep Learning
Deep learning powers  
Generative AI.
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1. Prediction 

2. Vision 

3. Language

The Three Categories of AI



1. Prediction

• Forecast outcomes 

• Personalize offers 

• Recommend actions 

• Predict trends 

• Predict patterns

Persado



Midjourney

2. Vision

• Generate images 

• Generate video 

• Identify objects 

• Identify faces 

• Detect movements



Source: @heybarsee

https://twitter.com/heybarsee/status/1654825921746989057?s=51&t=R5LBnDmluUM1q9hD0liYVg


3. Language

Claude 2

• Read and write content 

• Listen to audio 

• Understand sentiment 

• Recognize voices 

• Translate languages



Top AI Use Cases in B2B Marketing



Prediction AI Use Cases for B2B Marketers

• Predict lead conversion likelihood. 

• Forecast deal size and contract value using historical data on past deals. 

• Recommend optimal follow-up timing and cadence for each lead. 

• Predict win probability for each opportunity in the pipeline. 

• Forecast expected sales cycle length using past deal data. 

• Identify lookalike accounts that resemble your best customers. 

• Forecast expected sales revenue impact of campaigns and programs.



Vision AI Use Cases for B2B Marketers

• Analyze sales call facial expressions to gauge engagement. 

• Create customized visual assets for high-fit target accounts. 

• Generate compelling images and videos to nurture leads. 

• Seamlessly edit photos and videos without professional design skills. 

• Identify brand logos in social posts for influencer marketing. 

• Automatically adjust and design visual assets and brand collateral. 

• Analyze images of data, dashboards, and martech reporting systems automatically.



Language AI Use Cases for B2B Marketers

• Automate or augment content creation. 

• A/B test different CTAs and optimize based on response.  

• Summarize and analyze lots of industry-specific or technical material. 

• Process calls and conversations with thought leaders. 

• Route and qualify inbound leads based on conversational analysis. 

• Tailor advertising messages to the language that motivates individuals. 

• Engage with CRM and martech systems using natural language prompts.



AI + Conversion Rate Optimization

• Easily test any element of your website (creative, color, copy, size, placement) to learn 
faster and improve customer experiences. 

• Set up and more precisely target different audience segments based on firmographic, 
technographic, first-party, or third-party data to dynamically serve the right content to 
each audience. 

• Easily tailor website messaging to deliver personalized customer experiences.  

• Show different website versions to each visitor to deliver the combination with the highest 
likelihood of converting.  

• Execute sophisticated tests of site landing pages, headlines, images, offers, calls to action 
and more, and automatically apply the learnings to maximize conversion rates



AI + Account-Based Marketing

• Predict the accounts that will buy based on your existing customers and help team 
members prioritize similar leads.  

• Generate digital assets at scale. Transform one core page into an ABM campaign by 
customizing it using AI, whether it’s 1:1, 1:few, or 1:many.  

• Create hyper-personalized assets including content, creative, format, number of 
touchpoints, etc. Base these campaigns on each company’s unique needs, pain points, 
internal stakeholders, past interactions with your brand, and more.  

• Use predictive AI to determine the best messaging to pair with each organization’s 
internal decision-making processes, company ethos, business goals, and specific 
challenges. 



AI + Content and Brand Compliance

• Develop and maintain editorial policies, brand standards, style guides, and content 
governance guidelines, even across large organizations and many different teams.  

• Personalize product and content recommendations. Better match products to each 
prospect’s needs, to increase the conversion rate for initial purchases, as well as cross-
sell and upsell opportunities to “land and expand” key accounts.  

• Serve users individualized content recommendations that increase content consumption 
and brand engagement.  

• Surface relevant organizational information to employees while they work, like your 
products, internal initiatives, or industry jargon.  

• Dynamically serve the content that will most likely help a prospect take the desired next 
step toward a purchase, like downloading an implementation guide. 



AI + Website Experience and Personalization

• Create dynamic and personalized website experiences that help users find the product they’re 
looking for based on their job title, industry, or product lines they’ve purchased from in the 
past.  

• Automatically serve personalized website versions to anonymous and first-time visitors.  

• Better engage visitors with contextual greetings using AI-powered chatbots and personalized 
website content.  

• Create contextualized recommendations. Provide recommendations based on specific 
contextual factors, such as device type, location, time of day, etc.  

• Make product and content discovery intelligent. AI can analyze product metadata to serve up 
smarter search results and help customers find what they want faster. 







Top AI Tools for B2B Marketing



The technology you buy next will be much, much smarter. 
So will the tech you already use.



1. AiAdvertising

Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

Use Cases 

• Predict the success of ad campaigns. 
• Hyper-personalize ads to specific personas.



Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

2. Drift

Use Cases 

• Automatically chat with visitors 24/7. 
• Answer questions and provide resources 24/7. 
• Have AI chatbots score and hand-off leads.



3. Intellimize

Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

Use Cases 

• Use AI to optimize, A/B test, and 
personalize your website by running site 
variations to test elements. 

• Use generative AI to provide 
suggestions for copy and optimization 
playbooks.



4. Jasper

Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

Use Cases 

• Generate content automatically. 
• Generate images for posts. 
• Create content in 30 languages.



Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

5. Lately

Use Cases 

• Create posts from existing content. 
• Determine which content works best.



Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

6. MarketMuse

Use Cases 

• Determine which topics to write about. 
• Learn how to rank higher in search. 
• Spy on the competition’s SEO.



Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

7. rasa.io

Use Cases 

• Automatically generate newsletters. 
• Do 1-to-1 personalization in newsletters.



Disclosure: Some vendors featured in this presentation may be Marketing AI Institute advertisers, sponsors or affiliates. 

8. Writer

Use Cases 

• Automatically generate content. 
• Learns your brand style and voice. 
• Has enterprise-grade security and compliance.



Existing Tools with AI

Business Productivity Marketing Automation/CRM Marketing Software





“Next-gen marketers know that in order to deliver the 
personalization and experiences modern consumers expect, 
marketing must become smarter. It must become marketer + 
machine.”  

Excerpt from Marketing Artificial Intelligence: AI, Marketing and the Future of Business  
by Paul Roetzer and Mike Kaput 



Q&A and Discussion


